January 13, 2021
danny@bcgolfguide.com

2021 FIT STATIC RATE WHOLESALE CONTRACT

BETWEEN
Fairmont Le Chateau Montebello ("Hotel") having a primary place of business at:
392 rue Notre Dame, Montebello Québec, JOV 1L0, Canada

AND
BC Golf Guide, a(n) (legal form) (“Client”) having its registered office at:
204-3731 Casorso Road, Kelowna, British Columbia, V1W 5E9

Hereafter the parties to this Contract, including each Participating Hotel (as defined below), may be jointly referred to as the “Parties,”

and individually as a “Party” The Parties specify hereafter the Special Terms and Conditions applicable to this FIT Static Rate
Wholesale Contract (the “Contract”):

RECITALS
The core business of the Client is the sale of travel services, including hotel rooms, to guests directly or to travel agents, tour operators
and wholesalers, through both offline and online distribution channels. Travel Company represents and warrants that it is a licensed
travel company and shall remain properly licensed throughout the Agreement.
If the Client operates under IATA, please indicate IATA no. or under CLIA, please enter CLIA no.
The Parties have therefore come together to set forth the terms and conditi i i
mutual interest and their mutual rights and obligations. Capitalized terms not defined in these Special Terms and Conditions shall
have the meanings set forth in the General Terms and Conditions.

THE FOLLOWING HAS BEEN AGREED:
SPECIAL TERMS AND CONDITIONS

ARTICLE 1 - PURPOSE
The purpose of this Contract is to set forth the terms and conditions pursuant to which the Client and its authorized affiliates and third-

party partners shall make available for booking solely on a package basis guest at Hotel's facilities, to individual clientele travelling
exclusively for leisure (the “Guests”).

ARTICLE 2 — TERM OF CONTRACT

This Contract shall take effect on May 1% 2021 (the “Effective Date”) for an initial term of one year (the “Initial Term”). Unless one
Party delivers notice of its intention not to renew this Contract within the two (2) months prior to the expiration of the Initial Term, the
Contract shall automatically renew for an additional year (the “Renewal Term,” and together with the Initial Term, the “Term”).

ARTICLE 3 — PROCEDURE

3.1 Booking channel

Reservations under this Contract may be made through the channel(s) identified below:
directly with Hotel, in writing (post, fax or email)
via the Hotel Reservation Centre Customer Contact Centre

Hotel contact: Diane Beaulieu, Assistant Reservations Manager
Telephone: 819-423-6341

Fax: 819-423-1133

Email: lcm.reservations@fairmont.com

ARTICLE 4 — FINANCIAL TERMS
4.1 Rates
Applicable rates: The applicable rates are identified in Appendix 1 or, as relevant, in the Rate Sheets provided by Hotel.

Participating Hotel information: The following information is contained in the Rate Schedule (to be completed in Appendix1) or,
as relevant, in the applicable Rate Sheet:
- The rate per room per day (single, double or triple occupancy as indicated)
= The rates made available to the Client are calculated on the basis of the net, non-commissionable discounted rate.
- The validity period for rates will be as specified in Appendix 1 or the applicable Rate Sheets (which may be different
from the validity period of this Contract).
Taxes: rates do not include (a) applicable country, province, state and local taxes, (b) other mandatory fees and
charges, (c) meals (unless a Meal Plan is set forth in Appendix 1), and (d) any other optional fees and charges (e.g.
Porterage/Meal Plan). Tax rates at time of signature, and all mandatory and optional fees and charges are set forth in
Appendix 1.
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4.2 Rooms
Rooms made available under this Contract may be booked by Client in the manner specified in the Rate Schedules or applicable
Rate Sheets. Possible booking options include the following:
1. Request (subject to availability, after having contacted Hotel directly};
The Rate Schedules or Rate Sheets will contain specific information about the followi ng:
The Meal Plan
The Policy on children
The specific conditions, which may be:
1. Dates on which Hotel is closed to sales (e.g. blackout dates);
2. A supplement for breakfast

4.3 Invoicing.and payment
/ /' Prepayment )

/«’ ‘\_HJ-\_[I reservations must be prepaid in full at the Standard Rate at least 7 days prior to the guest’s arrival. Short lead

guaranteed reservations must be prepaid in full at least 48 hours prior to the scheduled arrival and payment shall be
made by certified check or valid credit card. In the event that prepayment is not received within the time periods set
out above, the Hotel may, in its sole discretion, request full payment from the guest at the time of arrival or
cancel the applicable reservation. Except as set forth above, payments can be made by cheque in Canadian funds,
credit card, or direct transfer to the Hotel's account.

Terms of payment:
Valid credit card via SecurePay link or VCC agreement or, alternately, cheques issued by a bank established in the
country in which Hotel's facilities are located shall be accepted for the settlement of invoices and down payments. Bank
charges associated with the settlement of invoices shall be borne by the Client. Bills of exchange and cheques not issued
by a bank established in the country in which Hotel's facilities are located shall not be accepted as a method of payment.

4.4 Guarantees provided:

The Parties have signed the applicable Guarantee Terms and Conditions in effect as of the Effective Date, which terms and conditions
are attached hereto and incorporated in this Contract by this reference.

Letter of Credit

Send to Finance Department where Hotel Sales Office is located:
Subsidiary name: Fairmont Le Chateau Montebello.
Address: 392 Notre Dame

City, Province: Montebello, Québec

Postal code: JOV 1L0

Remittance email: lem.arinquiries@fairmont.com

Reference of bank account to be credited with security deposit:

Bank BANQUE DE MONTREAL TRANSIT: 23341-001
Address: 280 Main Street East Bank ID: 001

City, Province: Hawkesbury Ontario Swift code: BOFMCAM?2
Postal code: KBA 2H7 Canada Account Number: 1997-568

The provision of the required financial guarantee is a material condition for the
validity of this Contract.

4.5 Revision of the conditions of this Article 4:

These conditions may be revised by Hotel, in particular, if (i) the credit rating of the Client declines; (ji) the payment terms are not
complied with; (iii) the Parties to the Contract change; (iv) Client’'s company is subject to a change of control; or (v) there is a significant
change in the volume of sales realized through the Client.

ARTICLE 5 - TERMINATION

5.1 Termination for failure

In the event of a failure by either of the Parties to comply with any of its obligations under this Contract, the non-breaching Party will
be entitled to terminate the Contract immediately without liability or penalty if such failure is not cured within 30 days following written
notice from the non-breaching Party.

The termination of this Contract shall be without prejudice to the rights and remedies that the terminating Party may have with respect
to the failure committed by the other Party.

5.2 Termination for change in Client’s control or transfer

Hotel may terminate this Contract without liability or penalty by written notice with immediate effect in the case of: (a) a change in the
ownership structure of Client that will result in a transfer of control over the day-to-day affairs of Client's operations, without the prior
written consent of Hotel (which Hotel may withhold in its sale and absolute discretion); (b) any assignment or transfer of Client's rights
and obligations under this Contract (via sale, contribution, merger, etc.), directly or indirectly, to a third-party, without the prior written
consent of Hotel (which Hotel may withhold in its sole and absolute discretion).

5.3 Termination for convenience
Each Party can terminate this Contract without liability or penalty at any time by providing three (3) months’ written notice.
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5.4 Effects of termination

Upon termination of this Contract, each Party shall return to the other Party all Confidential Information that is in its possession or
under its control. In the event of termination of this Contract, for any reason whatsoever, the Client shall stop marketing Hotels’
services on the effective date of termination and inform whoever it may concern. Itis the responsibility of the Client, at the latest within

48 hours after the end of this Contract, to send the list of reservations made and paid to the Hotel, so that such reservations can be
honoured.

5.5 Termination of Participating Hotels’ Participation

In addition, and without limiting either party’s rights or obligations under Article 19 of the General Terms and Conditions regarding
force majeure, in the event conditions within Hotel's facilities prevent the provision of services, Hotel can terminate its participation
under this Contract without liability or penalty by providing three (3) months’ written notice.

ARTICLE 6 - CONTRACTUAL DOCUMENTS
This Contract is composed of this document (these Special Terms and Conditions) and the attached General Terms and Conditions
and the Appendices thereto: Appendix 1: Rate schedule and Appendix 2: List of Prohibited Terms

If there is a conflict or contradiction between these Special Terms and Conditions and the General Terms and Conditions, these
Special Terms and Conditions shall prevail over the General Terms and Conditions. The terms of this Contract shall prevail over
those contained (a) in any Rate Sheet, or (b) in any booking request sent by Client, unless Hotel and the Client expressly agree on
the contrary by making reference to this Contract in any of such documents.

The Client has read the General Terms and Conditions attached hereafter and agrees to abide, and be bound, by them.

ARTICLE 7 — ENTIRE AGREEMENT

This Contract constitutes the entire agreement between the Parties and supersedes all previous discussions, negotiations,
arrangements and oral or written agreements relating to its purpose, including, without limitation, any wholesale, distribution or
participation agreement currently in place between Client and/or its Affiliates and any Participating Hotel.

In the event that a court or any other competent authority deems that any one of the provisions of this Contract is invalid or
unenforceable, in full or in part, all the other provisions of this Contract will remain valid.

Any changes to the terms of this Contract shall be made by mutual written agreement between the Parties.

ARTICLE 8 — INDEPENDENT CONTRACTORS
The Parties are operating as independent contractors, and nothing in this Contract will be construed as creating a partnership,
franchise, joint venture, employer-employee relationship or agency relationship.

ARTICLE 9 - GOVERNING LAW AND VENUE

This Contract is made and will be deemed performed in the country, state or province, city and/or other relevant political subdivision
in which Hotel is located and shall be governed by and constructed in accordance with its laws, excluding its conflict of law rules. By
executing this Contract, Client consents to the exercise of personal jurisdiction over it exclusively by, and venue in, the courts of the
country, state or province and/or other relevant jurisdictional subdivision in which Hotel is located. Any legal action in connection with
this Contract shall be brought and maintained in the courts located nearest Hotel.

ARTICLE 10 — NOTICE

Unless otherwise set forth herein, all notices, consents, requests and other communications under this Contract will be in writing and
will be sent by hand delivery, by certified or registered mail (return receipt requested), by a recognized national overnight courier
service or by electronic mail and will be effective upon receipt at the address stated below (unless the Parties are notified in writing of
a change in address, in which case notice will be sent to the new address). All notices and requests in connection with this Contract
will be deemed given as of the day they are received.

If to Hotel: Sales office
Fairmont Le Chateau Montebello
392 rue Notre Dame
Montebello, Québec
JOV 1LO

If to Client: BC Golf Guide
204-3731 Casorso Road
Kelowna, British Columbia
V1W 5E8
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_General Terms and Conditions

Article 1 — Purpose - Definitions

These General Terms and Conditions further define the conditions applicable to the relationship between Hotel and the Client (in
addition to the Special Terms and Conditions) with regards to Client and its authorized affiliates and third-party partners making
available for booking of accommodation services in the Participating Hotels;

For the purpose of these General Terms and Conditions, these terms shall have the following definitions:

Hotel: shall mean the company enteri ng into the Contract with the Client:

Contract: shall mean the Special Terms and Conditions together with these General Terms and Conditions;

Guest: shall mean the client to whom the accommodation services are offered or provided:;

Party(ies): shall mean Hotel and/or Client

Onward Distributor: shall mean, as relevant, those companies (which may be Client’s affiliates or third-party partners) contracting with
the Client, or those third party companies contracting with one of the Client's Onward Distributors, that in each case are authorized
by Hotel to receive and distribute the Hotel's accommodations in accordance with the terms of this Contract.

These General Terms and Conditions and the Special Terms and Conditions constitute the Contract.
The Contract shall take precedence over the any general terms and conditions of purchase or other standard contract of Client.

The Client acknowledges and agrees that it is solely responsible for, and shall take whatever steps necessary to ensure, the prompt
and proper performance of the terms of this Contract by any Onward Distributor and remains liable for violations of this Contract by
any Onward Distributor.

Article 2 - Sale of accommodation
The Client agrees to market and make available for booking solely on a package basis accommodations at Hotel’s facilities, subject
to the terms and conditions as outlined in this Confract and, in particular, Article 4 of these General Terms and Conditions,

Client shall, and shall ensure that its Onward Distributors, offer, display or list accommodations at Hotel's facilities using only the rates
and availability received from the Hotel and shall not and shall not permit the offer, display or listing of accommodations using rate or
inventory information obtain from any third party or other distribution channel.

Article 3 - Rates

Except as specified in the Special Terms and Conditions, the rates made available and ultimately invoiced to the Client are calculated
on the basis of the net, non-commissionable rates provided and later confirmed at the time of booking by Hotel. These net rates are
set to two decimal places with no rounding.

Rates provided by Hotel covers the accommodations only and, unless expressly included by Hotel in the Rate Schedule or a Rate
Sheet at the request of Client, exclude (2) applicable country, province, state and local taxes (unless otherwise legally required); (b)
tourism assessment; (c) mandatory fees and charges; (d) meals and other incidentals; and (e) any other optional fees and charges.
Client must affirmatively indicate all taxes, fees and optional charges it wishes to be included in the rates provided. Taxes and levies

levy as imposed by governmental and regulatory bodies increase or decrease after the conclusion of this Contract, any tax-inclusive
rates provided by Accor will be readjusted accordingly. The tax rate applied shall be the rate in force on the invoice date.

In case of promotional offers (e.g. 3 nights for 2) or grant of a free night, applicable taxes will be systematically invoiced based on the
total number of nights spent in the Hotel's facilities.

In any event, the rates made available by Hotel shall be valid for the stays booked during the Term and shall be given per person in
accordance with the terms and conditions provided by Hotel.
If a booking is made for a stay on a special date (trade fairs, New Year, etc.), specific conditions of sale may apply.

Rates made available by Hotel are strictly confidential. The Client shall, and shall ensure that all Onward Distributors, offer and
distribute accommodations in a way that does not disclose directly orindirectly (e.g. through the addition of a margin or in combination
of additional package elements, etc.), in any way whatsoever, the rates it receives under this Contract. No commission is payable on
these rates.

Article 4 - Conditions of the rates offered

4.1. The Client acknowledges and agrees that the rates made available by Hotel under this Contract are offered by the Hotel in
consideration of the Client's commitment that the Hotel's accommodations will be made available for booking solely on a packaged
basis via the offline or online distribution channels of Client and its Onward Distributors.

The rates made available by Hotel under this Contract may only be distributed:

(i) through the Client's offline channels (such as printed brochures, fliers, leaflets, physical shop fronts, travel expositions etc.):

(ii) through the Client’s consumer (B2C) websites; provided that the rates are part of a Package;

(iii) through Onward Distributors that make the rates received from Client available for booking by Guests, provided that when selling
to the Guest, the rates are part of a Package; and

(iv) through Onward Distributors that make rates received from Client available through offiine or online channels accessible only to
travel trade professionals (and not Guests), provided that when those travel trade professionals sell to Guests the rates are included
in a Package.

N |
|

gy
Clientinitials___ Date . ) Page 4




BC Golf Guide
2021 FIT/Tour group rate contract

For the purpose of this Contract, “Package” is defined as the combination of accommodations with at least one additional travel
component whose value represents more than 30% of the rate that when combined have a common or closely related commencement
date and are displayed as a single price or billing item.

The Client agrees not to howsoever disclose, either directly or indirectly, this Contract's rates with third parties.

Ifit is found that the rates made available by Hotel under this Contract are being distributed in violation hereof, the Client shall, upon
its own determination or upon notice from Hotel, immediately remedy the issue. Where relevant, the Client shall request its Onward
Distributor to remedy the issue with immediate effect and, if not remedied within 72 hours, the Client shall discontinue all access to
the rates for the applicable Onward Distributor until the issue is resolved. Should any Onward Distributor violate the rules of this
Contract on more than three (3) separate occasions during the Term, despite having previously remedied such violations, the Client,
upon the request of Hotel, shall immediately and permanently exclude from such Onward Distributor the rates made available by the
Hotel.

Hotel will be entitled to suspend or terminate this Contract . with immediate effect and without prejudice to any other legal or equitable
action or claim, in the event Client or its Onward Distributors violate of any of the above provisions.

Moreover, (i) if a Hotel, by the application of the Hotel best rate guarantee (or any similar offer or commitment), must pay a guest
having booked accommodations on accorhotels.com (or any successor website) and claiming that he/she would have paid a lower
rate for the same accommodations on a third party's website; and (i) if the accommodations offered by the third party's website
correspond to accommodations provided by the Hotel to the Client, then the Client shall pay to the Hotel an amount equal to the
amount paid by the Hotel to the guest.

This amount shall be paid to the Hotel by the Client upon receipt of the applicable Hotel's invoice (or used to offset amounts otherwise
owed by the applicable Hotel to Client).

4.2. The Client is not authorized to market directly or indirectly through third parties the accommodations in the form of promotional
offers like private sales, flash sales, etc., whether they are packaged or not and whatever the rates are (public or negotiated) without
prior written consent from Hotel.

4.3. The Client has understood and accepted that the rates made available by Hotel under this Contract apply to leisure stays only. In
case the Guest stays for any other reason, the Hotel reserves the right to invoice the Client the standard public rate as published by
the Hotel on the date of the stay. It is the Client's responsibility to enforce this clause to Guests and Onward Distributors, where
relevant.

4.4 Client shall ensure that all mandatory fees and charges and any optional fees and charges selected by Client and the obligation
to pay such fees and charges are either (j) included in the Package rate provided by Client or (i} conspicuously disclosed to Guests
prior to booking.

Article 5 - Distribution supports

In order to enable the Client’s distribution of Hotel's accommodations, Hotel shall provide, and hereby grants a limited, royalty-free,
non-transferable (except as expressly provided in this Contract) license to display, those trademarks, trade names and logos identified
by Hotel (the “Hotel Marks”) as well as property-level information in its possession (Hotel descriptions and images) (together with the
Hotel Marks, the “Hotel Intellectual Property”) solely as provided or approved by Hotel and only for the purpose of promoting,
marketing and making available for booking the accommodations in accordance with this Contract. In any case, the Client shall
include appropriate legal notices for use of the Hotel Intellectual Property as well as complying with the Hotel graphic charter defining
the colour code and the graphics of the Hotel brand names, descriptions of the hotel services, efc., which information contributes to
the brand image of the Hotel and its affiliated companies. Any materials created by Client displaying any of the Hotel Intellectual
Property shall be submitted to Hotel for its prior written approval. This Contract does not convey to Client any right, title or interest in
the Hotel Intellectual Property. As between the parties, Hotel retains all right, title and interest in and to the Hotel Intellectual Property
and all goodwill created by the user thereof shall accrue to Hotel and/or its licensors.

Client may sublicense its rights to the Hotel Intellectual Property to its Onward Distributors, which will include all restrictions and
limitations set forth in this Contract. Client will ensure that the Onward Distributors (and those receiving or having access to the Hotel
Intellectual Property through the Onward Distributors) do not violate the terms and conditions of this Article 5 and, in the event that
Client becomes aware that any such sublicensee is in violation of this Contract, Client will terminate the applicable sublice nse and
suspend all access to the accommmodations to such sublicensee.

The licenses granted in this Article 5 and can be revoked, and Hotel may request that Client immediately cease the publication, display
or distributing the Hotel Intellectual Property. Client shall comply with all such requests and shall ensure that its Onward Distributors
also comply therewith. All uses of the Hotel Intellectual Property must be consistent with the corporate guidelines of each Hotel brand.

The Client shall put an end to any use of the Hotel Intellectual Property within fifteen (15) days after the end of this Contract, and to
provide Hotel with the evidence thereof, upon request.

F

Clientinitials”~ Date ~ Page 5




BC Golf Guide
2021 FIT/Tour group rate contract

The photos displayed on the Hotel's websites are not contractually binding. Even if Hotel undertakes everything possible to ensure
that its photographs, graphic illustrations and descriptions of the Hotel give as an accurate representation of the accommodations,
there may be variations, particularly due to cha nges of furniture, renovations or changes in branding. To the extent legally permissible,
Client waives any claim in relation therewith.

Client acknowledges and agrees that a violation of this Article 5 would cause irreparable harm to Hotel and its affiliates and that Hotel
shall be entitled to seek injunctive relief for breaches of the license granted herein.

Article 6 — Obligations relative to advertising

Hotel protects its brands, in particular on the Internet, and expects each of its distributors, wholesalers and clients to comply with its
policies relative to advertising.

The Client acknowledges that any advertising, promotion or marketing deals for its products and services, including its websites,
applications and platforms, must comply with the following provisions.

Within the framework of this Contract:

- the term “Prohibited Terms” means any term that is identical or similar to any brand, domain name or term, including without limitation,
the Hotel Marks, that distinguishes Hotel and/or its affiliates and operating company and its affiliates, subsidiaries and parent
companies (including all brands in the Accor S.A. group of hotels) and their products and services from their competitors, or distinctive
names identifying any of the foregoing or their products and services. A list of these terms is given in Appendix 2, which Hotel may
update from time to time during the Term;

- the domain names (URLs), meta tags and source codes for the Client’s websites, applications and platforms (and those of its O nward
Distributors) such as HTML source code, meta titles, meta keywords and meta descriptions are considered to be marketing
promotional tools; and

- hyperlinks redirecting users to the Client’s websites, including links generated automatically by Internet users themselves through
applications made available to them (such as “like” tabs) are considered to be marketing promotion tools.

The Client shall not, and shall ensure that its Onward Distributors de not, advertise, offer, market, distribute or make available the
accommodations or exploit the Prohibited Terms in any manner on or through any advertising or promotional tool or service unless it
is technically necessary or Hotel has given its prior written consent.

The limitations and restrictions contained in this Article 6 must be observed regardless of the advertising undertaken. or the marketing
tools that the Client orits Onward Distributors use, directly or indirectly, including via via search engine optimization services (including
broad matches), natural or organic search engine optimization, web applications including “like” tabs, social networks, voice-enabled
devices, etc.

As a result:

- in connection with any form of targeted on-line advertising, including, without limitation, text links, banner ads, pop-up ads or any
other form of display advertising provided by specialized companies such as on-line general search engines, travel search engines or
price comparison websites, metasearch sites, social networks, etc., neither the Client nor its Onward Distributors may bid on,
purchase, benefit from, reproduce or include in any advertising text, any of the Prohibited Terms (including ,without limitation, the
singular/plural from of the Prohibited Terms, misspellings or other common variations) unless Hotel has given its prior written consent:

- in connection with any form of on-line advertising, unless it is technically impossible, the Client shall to add all Prohibited Terms to
the list of negative keywords for its campaigns and ensure that its Onward Distributors do likewise for their own campaigns;

- in connection with any form of natural or organic search engine optimization, neither the Client nor its Onward Distributors may use
Prohibited Terms to influence search engine results, unless Hotel has given its prior written consent.

In case of non-compliance with these provisions, Hotel will send a notice to the Client, which shall cause Client to immediately put an
end to the observed actions, unless the Client proves that the reproduction, use or benefit of a Prohibited Term is necessary for
technical reasons. The notice sent by Hotel will contain the information required by the Client to take appropriate measures.

In the event that Hotel reasonably decides that any website, application or platform operated by the Client or its Onward Distrib utors
contains content that may denigrate or could be reasonably believed to expose Hotel orits affiliates or licensors to liability or a loss
of good will or reputation, Hotel may, after sending a written notice to the Client, require that the Client takes action, within fourteen
(14) days as of the date of reception of said written notice, by: (a) requiring the removal of reprehensible content from the subject
website, application or platform or (b) ceasing to display Hotel accommodations on the subject website, application or platform. The
Client agrees to comply with such requirement within the aforesaid time period. The failure to comply with these obligations shall
entitle Hotel to terminate the Contract pursuant to its terms.

The Client further agrees not to create any sponsored link redirecting to one or more websites belonging to Hotel or its affiliates or
licensors.

Article 7 - Vouchers

{ If agreed to by Hotel, the Client may issue to Guests or to its Onward Distributors vouchers corresponding to nights booked in the
/" Hetelsf such vouchers are issued, the terms and conditions of this Article 7 apply to them. These vouchers must strictly specify: the
" name of the Client, the number of Guests, their names, the number of rooms, the Guests’ arrival date, their departure date, the number

\\’,- of nights booked, the name of the Hotel and the type of services covered.
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The Client shall submit to Hotel for prior approval, a specimen voucher that can be used. Vouchers must be presented at the Hotel
reception desk by the Guest upon arrival. Failure to do so will result in the Guest being charged for the full amount of the Hotel's
service at the public rate and required to pay the full amount before departure.

The Client shall ensure that Guests are fully informed of all the present provisions that are applicable to them, as per the booking
terms and conditions (conditions on use of the vouchers, possibility of guarantee of reservation by the Guest, promotion, etc.). The
Client remains solely responsible for the information of the Guests.

Article 8 — Reservations

- Making bookings

Requests for bookings are required and must mention the Contract so that the applicable rates can apply. These requests must be
made within applicable booking timelines indicated in the Rate Schedule or applicable Rate Sheet.

- Cancellation/Guarantee of bookings

The Client can cancel bookings with Hotel at no cost, provided that the written cancellation reaches Hotel twenty-four (24) hours
before the day scheduled for the Guest's arrival. Thereafter, bookings that have not been cancelled are considered as confirmed,
regardless of the time of arrival of the Guests.

- No-show
In the event of no-show, in the absence of a cancellation in accordance with the above provisions, or in case of late cancellation (less
than 24 hours before the day scheduled for the Guest's arrival), the Client shall pay to the Hotel the rate for the first night’s stay.

Article 9 - Terms of payment

Invoices are issued on the basis of the Contract rate (as reflected in the booking confirmation), plus all mandatory fees and charges,
applicable taxes and any option fees and charges selected by Client (unless otherwise included in the rate), multiplied by the number
of nights in the applicable booking. Invoices are payable in advance, with payment in full to be received by Hotel seventy-two (72)
hours before the Guest's arrival, unless otherwise provided in the Special Terms and Conditions. In the event prepayment is not
received within the stated time period above, Hotel may, in its sole discretion, request full payment from the Guest upon arrival or
cancel the applicable booking.

All payments shall be made in the currency indicated in the Rate Schedule or the applicable Rate Sheet, and payment shall include
all charges payable fo the Hotel. Negotiable instruments and cheques from countries foreign to the region of the Hotel will not be
accepted as means of payment.

If the Client wishes to benefit from billing privileges, it shall provide a guarantee in accordance with the terms and conditions of Article
10 below.

If billing privileges are established, the Client will be required to communicate the necessary information for invoicing included in the
Special Terms and Conditions.

In the event of non-payment of an invoice by the contractual due date, late payment interest [and charges] shall be due as specified
in the Special Terms and Conditions.

Article 10 - Financial guarantees

In order to guarantee payment of outstanding amounts due Hotels for accommodations, the Client agrees to set up a guarantee in
favor of Hotel as defined below.

: Prepayment

All reservations must be prepaid in full at the Standard Rate at least 7 days prior to the guest's arrival. Short lead guaranteed
reservations must be prepaid in full at least 48 hours prior to the scheduled arrival and payment shall be made by certified check or
valid credit card. In the event that prepayment is not received within the time periods set out above, the Hotel may, in its sole discretion,
request full payment from the guest at the time of arrival or cancel the applicable reservation. Except as set forth above, payments
can be made by cheque in Canadian funds, credit card, or direct transfer to the Hotel's account (see attached).

Please notify the Hotel with direct transfer confirmations by fax at 819-423-6208 or e-mail to lem. aringuiries@fairmont.com .

Article 11 - Conditions relating to accommodation

- Services other than accommodations - visitor tax

"Extras” (telephone, laundry, etc.) and other additional services consumed and/or ordered by a Guest at Hotel's facilities, as well as
(except otherwise stipulated in the advised applicable rates) any tourism assessment, must be paid directly by the Guest at the Hotel
reception desk upon departure.

In case of non-payment of all or part of the charges for such services by a Guest, the Client will assist Hotel to obtain payment from
the Guest.

It is generally Hotel's policy that Guests be required to provide a valid credit card on check-in before signing privileges on incidentals
and other additional services will be extended. At check-in, Hotel's front desks will pre-authorize a Guest's credit card for an amount
based on the length of the Guest's stay.

- Non-combination of offers and/or promotions

The rates granted and the vouchers issued by the Client cannot be combined with promotional offers other than those granted by the
Client (subject to the limitations in this Contract).

- Availability of rooms

|
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Rooms will be made available to Guests from 4pm on the day of arrival. Rooms must be vacated by midday at the latest on the day
of departure and any delay may lead to an additional night being invoiced at the standard published rate.

- Relocation

In the case of an exceptional event or an event that prevents the normal operation of the Hotel's facilities, including natural disasters,
renovation of the Hotel, water damage, technical problems, etc., preventing the provision of services to the Guests, the Hotel shall, at
its own expense (two nights maximum), relocate Guests to a comparable hotel and provide transportation between the two hotels.
Hotel shall not be responsible for any further costs associated with relocation.

Article 12 — Children’s accommodation policy

Hotel's accommodation policies for children, subject to availability, are as follows:

Children 18 years old and under may stay at no extra charge in their parents’ room (excluding meals) in room categories
accommodating more than 2 persons. Where two rooms are required to accommodate a family, the single occupancy rate will be
charged for each room (plus meals and service charges where applicable). For children meals in our restaurants, a 50% discount will

apply to children between the age of 6 and 12 years old. Complimentary meals and gratuities will be offered to children 5 years old
and under.

Article 13 — Rules applying to the Hotel stay

The Client, and where relevant, the Onward Distributors, shall conspicuously disclose to Guests prior to booking the rules set forth in
this Article 13 and is responsible for enforcing them.

Guests undertake to not invite any person whose behaviour is likely to expose the Hotel to liability or loss of goodwill or rep utation,
and Hotel reserves the right to intervene if required.

Guests are liable for all damage caused by them and their invitees and shall, in case of damage to the Hotel's premises, bear the
costs for restoration and repair. In no case shall Hotel be held liable for damage of any kind whatsoever, in particular fire or theft, to
objects or equipment left by the Guests during the stay.

Guests shall not disturb the Hotel's operations and shall not compromise the safety of Hotel or the persons within it. In addition, if
Hotel is 100% non-smoking, as indicated on the premises, this means that smeking in the rooms is forbidden.

Guests must conduct themselves while on the Hotel's premises as a reasonable person. Any behaviour contrary to public decency
and public order shall entitle Hotel to ask a Guest to leave the premises without any compensation and/or without any reimbursement
if a payment has already been made.

The Client accepts and undertakes to conspicuously disclose all Hotel rules and regulations that Hotel discloses to Client in the Rate
Schedule/Rate Sheet or otherwise in writing to Guests prior to booking and to use commercially reasonable efforts to ensure the
Guests follow the Hotel's rules and regulations (as per the booking terms and conditions). If a Guest fails to comply with the rules and
regulations, Hotel may ask the Guest to leave without any compensation and/or without any reimbursement if a payment has already
been made.

If Hotel offers WiFi access (paying or free), allowing Guests to connect to the internet, Client must conspicuously disclose to Guests
prior to booking that the technology resources provided by the Hotel must not be used in any way for the purposes of reproduction,
performance, provision or communication to the public of works or objects protected by copyright or related rights, such as texts,
images, photographs, musical or audiovisual works, software and computer games, without authorisation from the right holders.
Guests must comply with the security policy of the Hotel's internet supplier, including the usage regulations of security measures put
in place with the aim of preventing illicit use of technology resources and to refrain from any activity infringing on the efficiency of these
means.

Article 14 — Limitation of Liability

To the extent legally permissible and excluding liabilities arising from Client’s indemnification obligations under Article 15 or breach of
ArticleS 20 or 21, no Party shall be liable for any consequential, incidental, indirect, economic or punitive damages arising out of this
Contract even if the other Party has been advised of the possibility of such damages. This limitation will be effective even if any
remedy fails of its essential purpose.

This Article 14 will remain in force following expiration or early termination of this Contract.

Article 15 — Indemnification

Client shall indemnify and hold Hotel, Accor S.A., and their respective parents, subsidiaries, affiliates, officers, directors, employees,
agents and representatives (collectively, “Hotel Indemnitees”) forever harmless from and against any and all personal injury, property
damage, loss, liability or claim of liability, expenses, fines and penalties, including reasonable legal fees (together, “Claims”) caused
by, arising from or relating to (i) breach of this Agreement by Client, its agents, employees or representatives: (i) any negligent act,
error or omission by Client, any Onward Distributor or their respective agents, employees or representatives; (iii) the infringement,
misappropriation or violation of any third party’s intellectual property or privacy right by the Client’s systems, products or services (or
those of any Onward Distributor); (iv) the collection, maintenance, storage or use of Guest information by Client or any Onward
Distributor; (v) Client's or any Onward Distributor’s failure to comply with applicable laws (vi) Client's or any Onward Distributor's
disclosure of rates in violation of this Contract: and (vii) Client’s or any Onward Distributor's failure to pay any tax due and owing,
including, without limitation, tax due on the difference, if any, between the rate offered by Hotel for accommodations and the amount
charged by Client or the Onward Distributor for such accommodations.

Client’s indemnification abligations defined in this Article 15 will remain in force following expiration or early termination of this Contract.
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Article 16 - Insurance

The Client undertakes to maintain throughout the Term liability insurance of the type and in the amount consistent with industry
practice, which at a minimum, shall include, but not be limited to, Commercial General Liability covering bodily injury and property
damage with a combined single limit of not less than $2,000,000 per occurrence / annual aggregate. Such insurance shall include
personal and advertising injury coverage and contractual liability coverage for the performance by Client of its indemnification
obligations set forth above. Insurance maintained by Client shall name the Hotel Indemnitees as additional insureds and shall be
primary and non-contributory with any insurance maintained by Hotel or the Hotel Indemnitees. Upon request, Client shall deliver to
Hotel a certificate of insurance evidencing the above required coverages, terms and conditions.

Article 17 - Claims
In case of disputes, claims or disagreements concerning an amount invoiced by Hotel, the Client shall pay the non-disputed part

without delay and indicate in writing to Hotel, the reason for the dispute and the disputed amount, within eight (8) days as of the invoice
date.

All disputes or claims will only be considered if they are delivered by registered mail (return receipt requested) to Hotel (at the address
set forth in Article 10 Special Terms and Conditions) (with a copy to Hotel's Sales Department) within 8 days after the applicable
Guest’s departure. No claim will be considered by Hotel if notice of the claim is not received within the 8-day period.

Article 18 — Compliance with Laws

Client represents, warrants and covenants that it shall comply with all country, province, state, regional and local laws, ordinances,
regulations, acts or other rules of government applicable to its business, including without limitation, those applicable to (i) consumer
protection; (i) accessibility and use of reservation systems and processes by the disabled; and (i) advertising laws.

Article 19 - Force Majeure

If the Contract becomes illegal or impossible to perform by either party due to acts of God, war, terrorist act, disaster, strikes, civil
disorder, or other comparable unforeseeable emergency, this Contract may be terminated for any one or more of such reasons by
written notice from one party to the other.

Article 20 — Personal data

Each Party acknowledges that the booking of stays in Hotels implies the collection and processing of personal data (as defined in EU
General Data Protection Regulation (GDPRY)) pertaining to Guests (the “Personal Data”).

When Guests book a stay with Hotel, Hotel acts as a Data Controller regarding the Personal Data they provide. This data will be
processed in accordance with GDPR and Hotel's data protection charter available at https://www.accorhotels.com/security -
certificate/index.en.shtml.

Client remains a data controller for the processing of its users’ personal data for travel services purposes.

Each Party warrants to collect, process and store Personal Data (and Client shall ensure that its Onward Distributors collect, process
and store Personal Data) in compliance with GDPR. To this end:

- In accordance with Art. 15 GDPR, each Party warrants that it provides the data subjects with all requested information
regarding the processing of Personal Data;

- In accordance with Art. 30 GDPR, each Party undertakes to maintain a record of processing activities under its responsibility;
- In accordance with Art. 13, 14, 16, 17 and 21 GDPR, each Party recognizes that the data subjects have a right to access,
rectify, erase or object to his/her use of Personal Data. Where it deems necessary, each Party undertakes to communicate to the
other any request it may directly receive from a relevant data subject exercising his/her above mentioned right relating to him/her and
which makes express reference to the other Party;

- In accordance with Art. 5 (1e) GDPR, each Party undertakes not to keep Personal Data in a form that permits identification
of data subjects for any longer than is necessary for the purposes for which the data was collected or for which they are further
processed; and

- In accordance with Art. 32 GDPR, each Party shall implement and maintain appropriate environmental, safety and facility
procedures, data security and back-up procedures and other administrative, technical, and physical safeguards, to protect the security,
confidentiality and integrity of Personal Data and to prevent the misuse and wrongful disclosure thereof. These measures shall be
designed to:

. protect against the destruction, loss, unauthorized access or alteration of Personal Data and other sensitive data provided
hereunder;
. inform each Party’s employees authorized to access Personal Data of their obligation to maintain the security thereof.

Notwithstanding anything to the contrary in this Contract, information given by Guests directly to Hotel will be the sole property of
Hotel or its operator and nothing in this Contract will be deemed or construed to restrict the use of such information.
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Article 21 — Confidential information

"Confidential Information" means all non-public information provided by Hotel or a Hotel, on the one hand, or Client on the other
{the “Disclosing Party”) to the other (the “Receiving Party”) or to which the other has access in connection with this Contract,
including such information that is identified as confidential or that the Receiving Party should have reasonably known was confidential.

organization and operations; sales, marketing, financial, insurance, membership and other practices, processes, methods, data, and
results; product and service costs, prices and rates. Confidential Information does not include information which (a) is already known
by the Receiving Party prior to its disclosure to the Receiving Party by the Disclosing Party; (b) becomes or is generally available to
i ving Party or its representatives; (c) becomes available to the Receiving

Party to limit or contest it or seek a protective order, unless prohibited by applicable laws. Upon termination of this Contract, the
Receiving Party will immediately deliver to the Disclosing Party all materials in its possession or under its control containing the
Disclosing Party's Confidential Information.

This obligation of confidentiality defined in this Artigle 21 will remain in force for three years following expiration or early termination of
this Contract.

Article 22 — Assignment
This Contract is specific to the Client and Client may not assign any of its rights and obligations under this Contract to any physical
person or legal entity without the prior written consent of Hotel,

Hotel may assign its rights and obligations under this Contract to any legal entity without the prior written consent of the Client.

On behalf of Millennium Golden Jiachen Hotel On behalf of BC Golf Guide,
Holdings LTD o/a Fairmont Le Chateau Montebello:
™ e
Name: Marie Eve Bergron Name: = /A -
' {
Title: Regional Sales Manager, tour and wholesale Title: L) o 2 4 SEVIEL .
. % ‘ \ ﬂﬂ W
Signature: Signature: __\ | A
T A; ) 2.8 I 1
Date: Date- o) * “ I

Name: Nathalie Beauchamp

Title: Director of Sales and Marketing

Signature:

Date:
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Fai Chat tebell
Sent: January 13, 2021 SimiEing Ear Cliatien Montatish STOP SELL CONTACT:

Signature due: February 15t 2021 APPENDIX 1 — RATES SCHEDULE Dpdp

Prepayment required

Room Single Triple Quad Lodging RoomTax Local Tax
Category tax (%) (%)
($)

May 1°' to June 30™ 2021 :
Weekdays Fairmont $199.00 $199.00 $239.00 $279.00 3.50 5 9.975
Weekend Fairmont $268.00 $268.00 $308.00 $348.00 3.50 5 9.975
July 1% to September 13™ 2021
Weekdays Fairmont $216.00 $216.00 $256.00 $296.00 3.50 5 9.975
Weekend Fairmont $291.00 $291.00 $331.00 $371.00 3.50 5 9.975
September 14" to October 157 2021
Weekdays Fairmont $238.00 $238.00 $278.00 $318.00 3.50 5 9.975
Weekend Fairmont $308.00 $308.00 $348.00 $388.00 3.50 5 9.975
October 16" to December 22 2021
Weekdays Fairmont $187.00 $187.00 $227.00 $267.00 3.50 L1 9.975
Weekend Fairmont $260.00 $260.00 $300.00 $340.00 3.50 5 9.975
January 2™ to April 30th 2022
Weekdays Faimmont $187.00 $187.00 $227.00 $267.00 3.50 B 9.975
Weekend Fairmont $260.00 $260.00 $300.00 $340.00 3.50 5 9.975

*Weekdays: Sunday to Thursda y  *“Weekends: Friday & Sa turday

INCREMENTS: Between May 1% 2021 and December 22 2021 & Between

January 2" 2022 to April 30t 2022

Fairmont Riverview $50.00
Deluxe $80.00
Deluxe Riverview $90.00
Signature $110.00
Jacuzzi $110.00
Fairmont Luxury $30.00
Fairmont Riverview Luxury $80.00
Deluxe Luxury $110.00
Deluxe Riverview Luxury $120.00
Signature Luxury $140.00

“Luxury categories are the newly renovated guestrooms

TAXES CALCULATION Taxes on the rooms are calculated onto each other as follows:
(room rate + $3.50 City tax = sub total) x 5% GST + (sub total x 9.9756% PST) = Total amount per room, per night.

All tax structures and percentages are subject to change without notice. Rates are net, non-commissionable, in Canadian dollars.
Rates are based on room only (no taxes and no meals included).

Due to periods of high occupancy, black out or restricted dates occur over the following dates:

Restricted Dates: December 22" 2021 until January 1%, 2022
Blackout Dates: To be determined

Possibility to add blackout dates with a 48 hours’ notice.

o
)|
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ADDITIONAL FEES AND CHARGES

Gratuities GST

May 1st, 2021 to April 30th, 2022 (16%) (5%) PST (9.975%)

Buffet breakfast 2960% 474§ 1,72 % 343% $39,48
Buffet Lunch (not available on Sunday) 35,13 8% 5629 2,04 % 4,06 $ $46,85
Dinner 64,718 10,35 % 3,75 % 749% $86,30
Buffet breakfast 6 to 12 years old 1480 % 237% 086% 1,718 $19,74
MAP 6 to 12 years old 4716 $ 7,55 % 274% 546 % $62,90
A, DINING RESERVATIONS

With prior notification, meals can be arranged for all FIT guests.

All requests for meals should be made in writing to the Dining Reservations Office and must be indicated on the voucher in order to
bill the master account.

Dining Reservation Fax/E-Mail: (819)423-5511 or Icm.reservations@fairmont.com

Please indicate if meals are required:
”

5 o
YES .~ DECLINED

B. PORTERAGE
Please refer to the “Additional Charges” section

C<~ -~ ADDITIONAL CHARGES

Resort fee -
(\Me_nave—b’ﬁndled together our most popular amenities and activities under one mandatory resort fee of 30$ + taxes per room, per

night and this resort fee will be charged to the guest's account and

payable upon departure.
*Resort fee rate is subject to change without notice. . .

4 i
W < . 0
A0S LAl )

ADDITIONAL HOTEL INFORMATION ] D o e
ROOMS
Single, double, and triple (or quad if applicable per Hotel) occupancy Rooms are subject to restrictions and based on availability. The
Hotel appreciates your submission of bed-types request and every effort will be made to accommodate these requests, based on
availability.

FAMILY PLAN

Children 18 years old and under may stay at no extra charge in their parents’ room (excluding meals) in room categories
accommodating more than 2 persons. Where two rooms are required to accommodate a family, the single occupancy rate will be
charged for each room (plus meals and service charges where applicable). Complimentary meals and gratuities will be offered to
children 5 years old and under.

CHECK-IN / CHECK-OUT
Check-in: 4:00 pm Check-out: 12:00 noon

Should a guest plan to arrive at the Hotel prior to applicable check-in time, Travel Company shall include this information on the
rooming list or at the time of booking. Every effort will be made to accommodate early arrivals based on availability; however room
type cannot be guaranteed.

CANCELLATION POLICY
FIT CANCELLATIONS
= FIT canceliation at 72 hours or less prior to arrival

o Condition: One night's full room and tax charges.
* No Show reservations
o Condition: 100% of the full cost of the scheduled stay.

Clientinitials V'~ Date” \"  Page 12




BC Golf Guide
2021 FIT/Tour group rate contract

APPENDIX 2
NON-EXHAUSTIVE LIST OF PROHIBITED TERMS

ACADEMIE Hotel

Hotel

HotelHOTELS

HotelPLUS

ADAGIO

ADAGIO ACCESS APARTHOTEL
ADAGIO APARTHOTEL

ADAGIO APARTHOTEL PREMIUM
ADAGIO CITY APARTHOTEL
ADAGIO CITY APARTHOTEL
ACCESS

ADAGIO CITY APARTHOTEL
PREMIUM

ALL SEASONS

AQUASCIENCE

CAESAR

CAESAR PARK

CITIGATE

'FASTBOOKING

FEEL WELCOME
GRAND MERCURE
HOTEL F1

HOTEL FORMULE 1
IBIS

IBIS BUDGET

IBIS STYLES

JO &JOE

LE CLUB HotelHOTELS
MAGENTA SHORES
MGALLERY
MGALLERY BY SOFITEL
MAMA

MAMA SHELTER
MERCURE

MYBED

NOVOTEL

ONE FINE STAY
ORBIS
PANNONIA
PLANET 21
PULLMAN

QUAY GRAND
QUAY WEST
RAFFLES

SEBEL

THE SEBEL

S0 BOUTIQUE
SO BY SOFITEL
SO SOFITEL
SOFITEL
SOFITEL LEGEND
SOLIDARITY Hotel
SWISSOTEL
SWISSOTEL

CORALIA NOVOTEL SUITES
ETAP ONEFINESTAY
FAIRMONT

FAIR MONT

SWISS OTEL
THALASSA

ALL OTHER LANGUAGE EQUIVALENTS (AVAILABLE UPON REQUEST)

All domain names including the above brands names shall
be part of the list (for all extensions), including but not
limited to the domain names
below:accoracademie.[extension]/accor—
academie.[extension]
academieaccor.[extension}.'academie-accor.[extension]
accor.[extension]
accorhotels.extensionlaccor-hotefs.extension
accorplus.[extension]faccor-pfus.{extension]
adagio.[extension]
adagio-city.[extension]ladaiocit.extension
adagio-apparthotel(s).[extension]
adagioapparthotel(s).[extension]
adagiocityapparthoter(s).[extension]
adagio—city-apparthotef(s).[extension]

adagio-access. [extensian}.’adagioaccess.[extensionj
adagio-premium. [extension]ladagiopremium.{extension]
all-seasons-
hote!(s).[extension]laliseasonshote!(s).[extension]
aJI-seasons.[extension]lailseasons.[extension]
aquascience.[extension]

coralia.[extension]
caesarpark.[extensfon]fcaesar-park.[extensicn]
etaphoteI(s).[extension]!etap-hotel(s}.{extension}
etap.[extension]

fastbooking.[extension}
feelwelcome.[extension]/feel-welcome.[extension]
grandmercure.[extension]lgrand-mercure.[extension]
hotelf1.[extension]/hotel-f1 fextension]
formule1hotels.[extension]/hotel-formule1 .[extension]/
hotelformule‘i.[extension]i formuie1-hotels.[extension]

ibis.[extension]
ibisbudget.[extension].fibis-budet,extension]

ibisbudgethotel(s).[extension]

ibishotels.extensionlibis—hotefs.extension]
ibisstyIes.[extension]iibis-sIes.extension]
ibisstyleshotel(s).{extension]
Ieclubaccorhotels.extensionlleclub-
accorhotel(s).[extension] leciub~accor-hotels.extension]

mgallery.[extension]
rngaIlerybysofitel.[extension]lmgaflery-by-
sofitel.[extension]
mamasheiter.[extension]!mama-shelter.[extension}
novotel.[extension]

mercure.[extension]

orbis.[extension]

pannonia.[extension]

pullmanhotet(s).[extension]fullman-hotels.extension]
pullman.fextension

soboutique.[extension]lso-boutique.[extension]
sobysofitel.[extension}lso-by-sofitel.{extensfon]
sofitel.[extenxion]
sosofitel.[extension]iso-seﬁte[.[extension]
sothe!-Fegend.[extension]/sofitelIegend.[extension]
solidarityaccor.[extension]/solida rity-accor.[extension]

suitenovotel.[extension]/suite-

novotel.[extension] novotelsuite.[extension]/novotel-
suite.[extension]

thalassa.[extension]
thesebel.extensionlthe-sebel.extension]

fairmont.[extension]
raffles.[extension]
swissotel.[extension]
onefinestay.[extension]
jjoandjoe.[extension]

L
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